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Co - branding Guidelines & Terms of Use





Purpose of the Brand

• In June  2026 , the  Nelson  Mandela  Bay  Business  Chamber  officially  
unveiled  Made  in the  Bay . 

• Made  in the  Bay  is  far  more  than  a logo  or  buzz - phrase ; it is  a  region - of -
origin  brand  and  destination  marketing  initiative  designed  to  showcase  
and  celebrate  the  businesses,  products,  services,  skills,  and  innovations  
that  originate  in the  ‘Bay  of  Opportunity’  –  Nelson  Mandela  Bay .

• The  long  term  intention  is  to  elevate  the  metro’s  reputation  as  a  
destination  for  investment,  trade  and  economic  opportunity  as  well  as  to  
send  a strong  signal  to  markets  that  the  Bay  is  a  compelling  source  for  
products,  services,  and  people  which  are  synonymous  with  quality,  
innovation,  sustainability,  and  trust .

• The  Made  in the  Bay  brand  may  be  used  to  promote  eligible  goods,  
services,  businesses  that  meet  certain  eligibility  requirements .

• The  mark/seal  of  authenticity  identifies  products,  services,  and  
experiences  that  are  genuinely  connected  to  Nelson  Mandela  Bay .

• It serves  to  helps  customers  and  other  buyers  to  recognise  the  distinct  
character,  qualities  and  values  of  the  region’s  business  community .

https://youtu.be/q9KTJ-K0KPE?si=BTPOPYsM7waXRGQO


Who may use the brand
• As  an  endorsed  sub - brand  developed  by  the  Nelson  Mandela  Bay  

Business  Chamber,  the  brand  may  only  be  used  by  users  which  are  
genuinely  connected  to  the  Bay , including :

✓ Producers,  growers,  manufacturers,  makers,  or  service  providers  
based  in Nelson  Mandela  Bay ;

✓ Businesses  whose  qualifying  products  are  substantially  produced,  
grown,  made,  processed,  or  finished  in the  region ;

✓ Exporters,  retailers,  and  other  marketeers  using  the  brand  for  
promotional  and  commercial  purposes ; and

✓ Tourism,  hospitality,  cultural,  educational  or  other  relevant  
businesses/institutions  approved  by  the  Nelson  Mandela  Bay  
Business  Chamber  

• All users  must  be  recognised  and  approved  Nelson  Mandela  Bay  
Business  Chamber  before  using  the  brand .

• All users  must  be  current  members  of  the  Nelson  Mandela  Bay  
Business  Chamber .



Approved uses
• For  approved  users,  the  brand  may  be  used  on :

✓ Product packaging and labels
✓ Websites 
✓ Social media
✓ Brochures, catalogues, & 

advertisements
✓ Point - of - sale displays
✓ Event branding & exhibition materials
✓ Menus
✓ Building signage

• Co - branding  must  always  support  the  reputation  of  the  Bay  of  Opportunity  and  the  Nelson  
Mandela  Bay  Business  Chamber  and  must  not  be  used  in a  misleading,  false,  or  damaging  way .

• Using  the  Made  in the  Bay  mark  consistently  and  correctly  builds  trust,  strengthens  local  
recognition,  and  celebrates  the  businesses,  employers,  makers  and  producers  that  power  our  
economy .



Prohibited uses
• As  an  endorsed  sub - brand  developed  by  the  Nelson  Mandela  Bay  

Business  Chamber,  the  brand  may  only  be  used  by  users  which  are  
genuinely  connected  to  the  Bay , including :

• The  brand  may  not  be  used :

X On products not originating from or substantially linked to  
Nelson Mandela Bay;

X By unapproved businesses or individuals;

X In a way that implies certification where none has been granted;

X On inferior, counterfeit, unsafe, illegal, or misleading products;

X In connection with political, offensive, discriminatory, or 
inappropriate material; and

X In any way that could damage the reputation of the region 
(Nelson Mandela Bay), the Nelson Mandela Bay Business 
Chamber, and the Bay of Opportunity.

• Unauthorised  use  may  result  in withdrawal  of  approval,  legal  action,  or  
public  correction .



Co - branding principles
• Brand  identities  remain  separate  and  clearly  identifiable .

• Place  the  brand  where  it clearly  relates  to  an  eligible  product,  service,  story,  or  
experience

• Maintain  adequate  spacing  around  the  Made  in the  Bay  logo .

• Made  in the  Bay  should  lead  if/when  it is  the  primary  subject .

• Logos  should  not  be  merged  or  locked  up  into  a single  mark .

• Use  a clear  divider  between  the  identities .

• Recommended  endorsement  language  (examples) :
✓ “Presented  in partnership  with”  [approved  user’s  trading  name  / brand]
✓ “Supported”  by  [approved  user’s  trading  name  / brand]
✓ Proudly  promoted  by  [approved  user’s  trading  name  / brand]

• When  using  the  brand’s  mark,  approved  users  must :
✓ Use  only  official  logo  files  supplied  by  the  Nelson  Mandela  Bay  Business  Chamber
✓ Keep  the  logo  clear,  legible,  and  unaltered
✓ Use  approved  colours,  fonts,  and  lockups  only

Supported by







For co - branding guidance, approvals, logo/asset files, or  related queries, 
please contact:

Mr Jeremy Dobbin

Trade & Investment Officer

jeremy@nmbbc.co.za

+27 78 651 8511

Download ↓

Download ↓

https://drive.google.com/drive/folders/1I2YZZ_ncJEgzgsfgBAuasXnTDu1usAIB?usp=sharing
https://drive.google.com/drive/folders/1I2YZZ_ncJEgzgsfgBAuasXnTDu1usAIB?usp=sharing
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